
It is true that social media companies are not required to 
protect all speech despite 2/3 of America's conversations 
happening on their platforms. But it is also true that 
removing content like hate speech decreases overall 
engagement/impressions, and consequently, revenue. 
(1/3) 


So to say that social media companies, who are beholden to their stockholders to 
increase revenue, should he suppressing any kind of content on a mass scale, is 
simply a non sequitur. Therefore, any suppression or censorship whatsoever is purely 
ideologically driven. (2/3) 

As such, the few Silicon Valley executives who have more jurisprudence over free 
speech than the Supreme Court are censoring Americans because their ideological 
bent is counter to the spirit of First Amendment. We must end this and designate 
social media as a public utility (3/3) 


